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People.
Plcce.
Culture.
Grow

Our Brand

We are a people-driven business with a strong
sense of place in the world. We know who we are,
why we exist, who we serve and why we matter
to them. Our unique culture defines

us and fuels our relentless quest for growth.
Growth of our people, our partners, our ambition
and our business.

The Exclusive Networks brand has
lbeen at the centre of our business
since being founded in France in 2007.
Since then we have expanded — first
throughout Europe, then into Africa,
the Middle East, Asia-Pacific and
North America — to become a highly
successful global organisation.

This rapid and unprecedented
market success brought with it
expansion into distinct specialisms
and service offerings to address the
growing needs of our customers,
partners and other stakeholders.

Today, the Exclusive Networks
brand enables our global family
to speak with one voice, and
reflects our vision, competencies
and unique value.

Exclusive Networks Brand Guidelines I 5
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Our Brand

Our values are embodied by ‘L Esprit
Exclusive’ —the spirit of Exclusive

— and defined by our continuing
commitment to be disruptive,
challenging, bold, brave and
curious. Dare to be different!

Exclusive Networks Brand Guidelines I 6
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A ‘totally trusted digital world for
all people & organisations.

Exclusive Networks Brand Guidelines I 7
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Our Brand

The globally trusted digital infrastructure
specialist, driving the transition to a
‘totally trusted’ digital world.

Exclusive Networks Brand Guidelines
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Our Brand

Boilerplate

Exclusive Networks is the global trusted digital
infrastructure specialist driving the transition
to a totally trusted digital future for all people
and organisations.

Our distinctive approach to distribution gives partners
more opportunity and more customer relevance.

Our specialism is their strength — equipping them

to capitalise on rapidly evolving technologies and
transformative business models.

The Exclusive Networks story is a global one with a
services-first ideology at its core, harnessing innovation
and disruption to outstrip market growth. With 50+ offices
across five continents and presence in over 100 countries,
Exclusive Networks has a unique ‘local sale, global scale’
model, combining the extreme focus and value of local
iIndependents with the scale and service delivery of o
single worldwide distribution powerhouse.

Exclusive Networks Brand Guidelines I 9



Our Brand

At all times, Exclusive Networks is a specialist that is nique,
trusted and confident. The brand is straightforward and agile.
Exclusive Networks has no time for gimmicks.

Exclusive Networks Brand Guidelines
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At Our Core

We Are
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At Our Core
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strong

Tone Of Voice

Our brand is strong, confident and
disruptive. Words are key to how we
portray ourselves, and the style of
writing should reflect this.

Exclusive Networks Brand Guidelines I 23
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Powerful

Tone Of Voice

ssage
4

Itisn't just what we say about Exclusive
Networks that's so important - it's how we
say it. Our tone of voice should always be
authoritative, confident and creative.

Exclusive Networks Brand Guidelines I 24
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_Authoritqtive

This means professional, but not necessarily formal..
We are a major global business, and our custometrs
and partners rightly expect us to present ourselves
accurately and diligently. Poor grammar, spelling
errors and inconsistent use of the brand all reflect
badly on the reputation of Exclusive Networks.

Tone Of Voice Exclusive Networks Brand Guidelines I 25
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We are experts and specialists. We have a unique
business approach that continues to lead us to
unprecedented market success. The result of this
should be a confident and direct way of expressing
our business value. So be concise, where possible.
Don't use 100 words when 10 will do.

Tone Of Voice Exclusive Networks Brand Guidelines I 26
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_Creqtive

Our creativity and passion for change is deeply embedded

In our DNA, and this should be expressed in our tone of voice.
We have a track record of entrepreneurial flair and being
disruptor's. Use human language rather than business jargon
- say sentences out loud before committing them to paper.

Tone Of Voice Exclusive Networks Brand Guidelines I 27
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Be Direct

Exclusive Networks is a global brand
that needs to communicateit’'s
message in a concise and clear way.
Sentences need to be structured so
they are short and to the point. As we
operate around the world this will also
help the message to be translated.

Here is an example of how this style
of writing should be applied to our
marketing collateral.

Tone Of Voice

il

Correct
|

Consumers prioritise high quality customer experience.

Ny

Incorrect
-

Using our leading capabilities in technology consumption
we have access to a plethora of customer insight which
tells us that consumers are more likely to opt for services
that provide a high quality customer experience.

Exclusive Networks Brand Guidelines 28




When describing technology we

should always avoid technical

language which can be difficult to D
understand. We should explainina U

clear way without dumbing down

ffering.
ouroftering Correct Incorrect

An example of this is applied here.

Exclusive offers three key solutions: Exclusive offers SaaS, HaaS and transformed Saas.

1. SaaS - Vendor subscription resold with the full flexibility
offered by the vendor

2. Transformed SaasS - 1- 3 - yeadr subscriptions converted
to monthly or quarterly plans

3. HaaS - hardware subscriptions available on monthly or
quarterly plans

Tone Of Voice
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No Cliches

We don’t use gimmicks or clichés.
Why follow the herd when we pride
ourselves on being disruptive and
different to the norm.

An example of this is applied here.

Tone Of Voice

il

Correct

Our success as d business depends on you achieving
your goals. Therefore, we've built our operation around
your needs.

Ny

Incorrect

We're only in business because you are — our business
succeeds when your customers succeed.

Exclusive Networks Brand Guidelines 30
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We don’t use complex terminology
but language that is practical

and simple and engages with our
audience in areadlistic way.

An example of this is applied here.

Tone Of Voice

i

Correct

Transforming to a subscription-based business model is
simple. Here are the key steps you need to take in order to
achieve your goal:

1. Focus your offering on technical expertise and
customer intimacy rather than finance and operations

2. Reduce workload and operating cost

3. Develop a predictable revenue stream

N

Incorrect

There are many different ways that might work to fulfil your
goal of a subscription-based business model and a variety
of features available on Exclusive that can help you do this.

Exclusive Networks Brand Guidelines ] |
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The Exclusive Networks logo is
comprised of the Xicon and the
words EXCLUSIVE NETWORKS.

The two versions shown here are
the two options available for use
dependant on its application.

The full-width logo should always be
used but where necessary or due

to layout restrictions the stacked
version can be applied.

The Primary colour version should
always be used but where this is not
possible due to print restrictions the
single colour version can be used.

Visual Identity

ur Logo

Primary Full Colour

\
A

Single Colour Purple

V 4
AN

EXCLUSIVE
NETWORKS

DOWNLOAD LOGO ARTWORK

Stacked Version

V 4
AN

EXCLUSIVE
NETWORKS

Stacked Version

V¥ 4
AN

EXCLUSIVE
NETWORKS

Exclusive Networks Brand Guidelines I 33
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Logo Variants

Single Colour Black

The Exclusive Networks logo has
the strongest visual impact when
used on a white background.

The preferred usage is in full colour.

For reproduction when the main
full colour logo or the single colour
purple logo cannot be used please
use black or the reverse logo.

When the logo is being used on
coloured or gradient backgrounds
the reversed logo should be used.

Visual Identity

\2 £xcLusIVE
A NETWORKS

Coloured backgrounds

Reversed Logo

\2 excLusIVE
A NETWORKS

Gradient

Exclusive Networks Brand Guidelines I 34
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Exclusion Zone

- Minimum Cledarance Zone

HWeAreExclusive

Across all marketing collateral, the
logo should have an exclusion zone
applied to it to stop other graphics
and images clashing with it.

The clear zone around the logo
should always be taken from the
height of the Exclusive Networks part
of the logo. This rule can be applied
to all sizes and variants of the logo.
When applied a clear zone around
the logo gives it breathing space
and prevents logo misuse.

Visual Identity

Exclusive Networks Brand Guidelines

35



5

HWeAreExclusive

Restrictions

Itis important that the Exclusive
Networks brand is communicated
consistently. Therefore the logo
should not be altered.

Please DO NOT...

Change the colours

Alter the proportions of the
logo’s elements

Re-arrange the logo’s elements
Change the fonts
Rotate the logo

Position the logo on a complex
lbackground (unless a heavy
colour overlay effect has

been applied

Visual Identity

VY 4

y

J

EXCLUSIVE

NETWORKS

Exclusive Networks Brand Guidelines
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Dual Branding

The Exclusive Networks logo can
be used in conjunction with other
Exclusive brands or with vendor
specific branding.

Please follow the guidelines here
that describe how the rules should

Dual Branded Layout

be applied.

exclusive networks.
on demand.

Visual Identity

The x can be used
for the minimum
distance between
the two logos. More
distance can be
applied dependant
on the dimensions
of the publication, or
digital media asset.

The maximum
height of the logo
should never
exceed the full
height of “Exclusive
Networks”.

Exclusive Networks Brand Guidelines 37
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XIdentity

The Exclusive X encompasses
our brand dynamics. It is the core
element of the brand identity
and is instantly recognisable as
Exclusive Networks.

This powerful symbol should
always be used in a bold and
confident way. The following
applications show it in use.

Exclusive Networks Brand Guidelines I {:]
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The Xldents

XIdentity

DOWNLOAD THE X IDENTS ‘

Exclusive Networks Brand Guidelines 40
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XIdentity

Gradients from within the colour
palette can be applied to the X
to create a vibrant and strong
visual presence.

Exclusive Networks Brand Guidelines I 41
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Restrictions

Our X Identity is a key element to
our brand and its visual apperance
should never be altered. Below are
the rules that should be adhered to.

Please DO NOT...

a) Change the colours to anything
other than specified.

b) Alterthe proportions of the
logo’s elements

c) Re-arrange the logo’s elements
d) Change the gradient
e) Rotate the logo

f)  Position the logo on a
lbackground that has the same
gradient colour within it.

XIdentity

Exclusive Networks Brand Guidelines
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X Layouts

The XIldents can be used across
marketing collateral and give any
layout a strong brand identity and
visual presence.

Our X Idents backgrounds and
gradients can be used in a playful
way and can interact with other
elements within a layout. However
you must not create any new X
ldents and you must always use the
artwork supplied.

The X can be resized within the
background but must never be
reduced to less than 30% of the total
layout. Examples of how the X can
be used in layouts is shown here.

XIdentity

Posters Brochure Spread

\’ 2 excLusie f ;{ EXCLUSIVE

WeAre ' | We Are

Exclus;ve Exclusive _
Globd] 1<|GL’ OFF : = Global Kick OFF e re
e PN Excluswe Networks

Glnbul Scale

AT SORAC I 1, 300 00 SR Ve Ty
rm, gl

Www exclusive-networka.cam/kickoff
#WcﬂreE}*rluswe

‘dnderedting” " e 3 I
éllftgréntmtlon G w,a Aran | InTrusted

Digital Infrastructure
peclulls

Find out more about our solutions
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Our Colours

The brand colour palette has been
carefully selected to distinguish
Exclusive Networks from its
competitors. Consistent use of these
colours ensures brand recognition,
even without logos and other
recoghisable brand elements.

Primary Colours

All Exclusive Group communications
should make use of the main
corporate colours, Purple and Silver.
Used consistently, the primary

colour palette plays a key role

in distinguishing our identity. To
maintain consistency please use

the colour references detailed here.
Percentage tints of these colours can
also be applied.

Secondary Colours

The secondary colour palette

has been chosen to complement
Exclusive Group’s corporate colours.
These colours should not dominate
the colour of a particular design, they
should only be used to supplement
the primary colour palette.

Colour Palette

Primary

Exclusive Purple

Exclusive Silver

PANTONE: 2415 C

PANTONE: 5493 C

CMYK:47/100/4 /1

CMYK:52/27/25/5

RGB:156 /2 /125

RGB:131/159 /173

HEX: 9C027D

HEX: 839FAD

Exclusive Orange

Secondadry

Exclusive Green

Exclusive Ink

PANTONE: 715 C

PANTONE: 7489 C

PANTONE: 282 C

CMYK:0/49/83/0

CMYK:64/13/86/1

CMYK:100/90/50/ 80

RGB: 255 /153 / 51

RGB:106 /165 /75

RGB:3/2/33

HEX: FF9933

HEX: 6AA54B

HEX: 030221

Exclusive Networks Brand Guidelines
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Gradients

Gradients can be used for backgrounds and colour within typography and
bold statements.

We have developed various levels of gradients to be used across both print
and digital media for this purpose.

Primary gradients are to be used for backgrounds and
key information areas. Secondary gradients can be applied as
backgrounds and used within typography.

Full colour breakdowns are referenced with each particular gradient and
these must be adhered to.

Primary
|

Artwork for primary gradients are available to be supplied.

Colour Palette

Secondary

GradientOne

|

Gradient Two

Gradient Three

Gradient Four

CMYK: 47/100/4/1-
26/75/0/0

CMYK: 52/27/25/5-
25/0/10/0

CMYK: 0/49/83/0-
12/2/96/0

CMYK: 64/13/86/1-
57/0/100/0

RGB: 156/2/125-
213 /88 / 201

RGB: 131/159/173 -
187 [ 223 [ 223

RGB: 255/153/51-
232 /226/38

RGB: 106/165/75-
93/235/ 61

HEX: 9C027D — D558C9

HEX: 839FAD — BBE9E9

HEX: FF9933 — EBE226

HEX: 6AA54B — 5DEB3D

Gradient Six

Gradient Seven

Gradient Eight

Gradient Five

CMYK: 100/90/50/80 -
79/76 [ 41

RGB: 3/2/33-
84 /84 /158

HEX: 030221 - 54549E

CMYK: 0/49/83/0-
47/100/4/1 -
25/0/10/0

CMYK: 47/100/4/1 -
0/49/83/0

CMYK: 26/75/0/0-
25/0/10/0

CMYK: 26/75/0/0-
57/0/100/0

GradientTen

RGB: 255/153/51-
156 /2 /125 -
187 [ 223 [ 223

RGB: 156/2/125-
255 /153 / 51

RGB: 213/88/201-
187/ 223 [ 223

RGB: 213/88/201-
93/235/ 61

CMYK: 47/100/4/1-
100/90/50/ 80

HEX: 9C027D — FF9933

HEX: D558C9 — BBEOE9

HEX: D558C9 - 5DEB3D

RGB: 156/2/125-
3/2/33

HEX: FFO933 - 9C027D
— BBESE9

HEX: 9C027D — 030221

Exclusive Networks Brand Guidelines 48
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Appllcatlon

The gradients help bring our creative
assets tolife.

Examples contained within the
page show how the gradients can
be applied to typography icons and
backgrounds.

Colour Palette

Typography
Stay current

Flexible
finance
programme

Globdl
services
operations

Icons

Backgrounds

The global specialist
VAD in Cybersecurity
& Cloud solutions

Brbotames  Fopils  Trgldeg Berdes St A

Contentlibrary
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Typeface

Poppins is a sans serif typeface which is both elegant and
bold. It's geometric shapes work in various weights and
sizes giving layouts flexibility. Poppins is key to giving the
brand strength and authority in all mediums.

Below are the various weights of Poppins that can be
used in marketing collateral.

Poppins

‘ DOWNLOAD FONT ‘

i
Poppins Black Poppins Extra Bold Poppins Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz abcdefghijkimnopqrstuvwxyz abcdefghijkimnopqrstuvwxyz

0123456789£$€+-*[=%"#@&_(),..:?!] 0123456789£$€+-*/=%"#@&_(),.;:?'l  0123456789£$€+-*/=%"#@&_(),.;:?!|

Poppins SemiBold Poppins Regular Poppins Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz abcdefghijkimnopqrstuvwxyz abcdefghijkimnopqgrstuvwxyz
0123456789£$€+-*[=%"#@&_(),.;:?!| 0123456789£$E€+-*/=%"#@&_(),.;:?!| 0123456789£$€+-*/=%"#@& _(),...7!|

Brand Typography Exclusive Networks Brand Guidelines I 51
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Hierarchy

To ensure that the brand is
consistent across all collateral, it is
important that the various weights
of the Poppins font family are
applied correctly.

The hierarchy shown on this page Poppins Black
should be followed when creating

any asset for print or digital. All the

various weights can be used in

various sizes. Headline - Poppins Extra Bold

0 Intro Paragraph — Poppins Bold

0 Body Copy — Poppins Regular

0 Subhead - Poppins SemiBold

0 Pull Quote — Poppins Light

Headline Font

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.

Ultrices eros in cursus turpis massa tincidunt dui.
Nec nam aliquam sem et. A erat nam at lectus
urna duis convallis.

Subhead Font

Sagittis nisl rhoncus Mmattis rhoncus. Senectus et
netus et malesuada fames. Nibh cras pulvinar
mattis nunc sed blandit libero volutpat sed.

Habitasse platea dictumst quisque sagittis purus.

Arcu ac tortor dignissim convallis aenean et
tortor at risus. Ultrices mi tempus imperdiet nulla
malesuada. Tortor at auctor urna nunc id cursus.
Aliquet sagjittis id consectetur purus ut faucibus.

Mus mauris vitae ultricies leo integer. Cras ornare
arcu dui vivamus arcu felis bibendum ut. Enim

sit amet venenatis urna cursus eget. Ultricies leo
integer malesuada nunc vel risus commodo.

‘Netus et malesuada fc
turpis egestas sed tem
Suspendisse sed nisi lo
viverra tellus in. Urna ne
justo nec ultrices dui. Bl
cursus risus at ultrices.

Brand Typography

Exclusive Networks Brand Guidelines 52
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Stats & Quotes

For important information within
marketing collateral, we have
developed various styles that can be
applied to make them engaging.

Large pull quotes can use any of the
gradients from the colour palette
and are applied to give them more
emphasis.

!#\
e

€2.4 billion

Statistics should use icons from the revenue fy19
brand library and should be written
clearly as shown.

1 bold quote style.
1 bold quote style.
1 bold quote style.

Brand Typography

r
=

17% annual
growth fy19

Quote Style

Statistic Style

7

3,000+
talented people

/

Founded
in Pa

0O 0O O

p

w =

in2003 Officesin 40
ris countries worldwide

Uote style.
Uote style.

Uote style.

Exclusive Networks Brand Guidelines I 53
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Using Images

Bold Statements are key to the
Exclusive Networks brand and should
project knowledge and authority.
These are to be used in-line with our
tone of voice and should always use a
strong and powerful message.

All bold statements use Poppins
Black and should never use any
other font weight. These should
always be written in sentence case.
Images can be applied to the focus
word as shown here.

Bold Statements

Great

er

- -

rtuns

Exclusive Networks Brand Guidelines
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sing Gradients

Gradients from within the colour
palette can be applied to a word
within the headline or key statement.

Creatln

Globadl

» Flexible

inance

Bold Statements Exclusive Networks Brand Guidelines I 56
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Correctimagery

Our Imagery is strong and confident
and should always represent our
values. We are not stereotypical
and allimages should reflect our
forward thinking.

We don’t use standard stock
concepts to reflect a topic such as
server racks, computers or hackers.
Our images should be thought
provoking and intelligent but can
also have a fun element to them.

Our images should be abstract and
have a relationship to the topic and
concept. Images should make the
viewer think about the relationship
between the words and image.
They should always have a textural
quality. All images should contain

a brand colour with the EX Purple
being the most dominant. Our
gradients can also be layered

over the images to give them a
colour hue.

Our imagery

Exclusive Networks Brand Guidelines
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incorrect imagery

Do not use images that are clichés
of the subject or any layered
photography with technical
backgrounds.

Our imagery

Exclusive Networks Brand Guidelines
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Image Application

Images are used to create dynamic
layouts and to give emphasis toa
particular section or topic.

The examples on this page show
how images can be applied to
individual tactics.

Our imagery

Single Page Documents

Finance and
Leasing Services

B s L LR e B

Y- tified Pralesuanet (SEF) Cortifians of Lsiancs
prool of prodssional campetency Ino larmalined Sl of practbcs b tha
el comrguting lnderiry, Flease ses berlew far avodalis cartifentine

ks, anamm harsat SptanE ARI dativey P ond individust

certificotion descriptians.

Exam
Format
Options

Arciturg
ATEEIENET

i b s e s

Arciturg
A EKEXE]

e B Do b v

Flexible Contract Options

— - — e ——

$5838

Arcitung’
[ciutirias]

Crbre Dot Lapmry b e

Global Availability

Exam
Delivery
Options

Presentation/PowerPoint

B E
M

Totally Trusted Digital World

Totally Trusted Digital World

*
I

omni present channel
i

All Cyber Technologies
& Services Top 20 GSIs

Protecting
datathrough
trusted digital
infrastructure

Operations & Control
- Compute at scale

Warehousing — Storage

Route Planning & Capacity
Mancigement — Application
Delivery & Optimisation

Contingency planning
- Backup & DR

Navigation & Tracking
Networking & Connectivity

The world needs a specialist

* Cybersecurity products and software
» Networks and connectivity

» Application delivery and optimisation
* Datgcentre platforms

* Multt-cloud technologies

+ Value-based services

wi
|

Website Layout

Arg | — A

Exclusive Networks

L i ~ o -

Entrepreneu-

rially spirited Investing in

leadership the future -
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icons

Our generic icons have been designed
to represent various aspects of
business, technology and solutions.
They can be used as defined or they
can represent and be applied to
information with a similar message.

New icons can be added where
required but must follow the design
concept of being minimal and not
over complex.

Our iconography

Icons represent business, technology and solutions

D

Exclusive

M

Technology Ecosystem

o2

Specialist

©

Technical Support

O

Visionary

&

Cloud Competency

X

Resellers

Growth/Double

P

Cloud

&

Renew

&

Professional

154

Training

@

Global

4

Benefits

Q,

Enablement

Solution
Collection

Q.I

O

Marketing

O

Home

>

Acceleration

>

Skilful

B

Subscription

S

Recruitment

w
c
O
1 ®)
O
=

D

Distribution/Shipping

>

Direction arrow

>

o
oo

Value

>

Straightforward

a5

© =:m

Finance

9

Action Differentiation Managed Services
Settings Cybersecurity As A Service
O, O %
Time/Schedule Unified Subscription
& ¥ T
GSO Disruptive Trusted
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Alternate Colour

Each icon can utilise the colour ﬁ )k @ O ® ODD

palette and can be displayed using
the full range of gradients. The

a

Exclusive RENEEIS Global Home Distribution/Shipping Value Buy
colours used must never clash
with any backgrounds or images.
° ) o &
i P » > > Z
Technology Ecosystem  Growth/Double Benefits Acceleration Direction arrow Straightforward Finance
Q O Q A > = b3
Specialist Cloud Enablement Skilful Action Differentiation Managed Services
- ]
© 59, — A © @ ®
A
Technical Support RERE Solution Subscription Settings Cybersecurity As A Service
O G, \J ) G, O o
Visionary Professional Collection Recruitment Time/Schedule Unified Subscription
<& 1S \e% € & ¥ o
Cloud Competency Training Marketing Support GSO Disruptive Trusted
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Using lcons

Icons are a strong visual asset to be
used in layouts. However they must
be used correctly and as shown.

With Gradients

X
©
O

Our iconography

Large Icons Within A Layout

Cloud solutions

The Exclusive Networks cloud specialists within
Exclusive Networks equip partners to grow revenues,
increase marging and retain business in cloud migration
and adoption.

LEARN MORE

Reverse logistics
simplifying & managing
end of life process

We all have a duty of care to ensure our businesses are
operating to ecologically responsible standards. We offer
ethical recycling services which help our customers

embrace sustainability while executing IT transformation.

* ASE0l Oudits

* Docommissioning

= Collacton

* Rouso and resolo oplions

* WEEE [ond equivalent) recycling

* EBlancco cortificated wipa, shrad and dastruction

imple

Factuallcons

Fast facts

(o /7 f.

1,000+ Founded in 2003 otfices in 40
talented people inParis countries worldwide

Stotistics bosad an Exclusive Natwarks Group

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod temporincididunt
utlabore et dolore magna aliqua. Utenim ad
minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat.
Duiis aute irure dolor in reprahenderit in voluptata valit esse cillum dolors eu

fugiot nulla pariatur. Exceptaur sint occoecat cupidatot non proident, sunt in
culpa qui efficio dosarunt maliit anim id est ioborum,

D D ® 1459,

DELIVER IMPLEMENT SUPPORT RECYCLE
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_ Stationery
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_ Tickets & Lanyards

We Are

Exclusive ...

ACCESS

Global Kick OFF

www.exclusive-networks.com/kickoff #WeArel

k{lﬁ)E(%V%SRI\éE ® © © © © o o o o o o o

\2 cxcLusiE
A NETWORKS

nww.exclusive-networks.com/kickoff — #WeAreExclusive \

HO

0982015

Print Publications

\2 excLUSIVE
A NETWORKS
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_ Exhibition booth

Print Publications

=
We Are

2.0bo

An ever expanding presence,
augmented by a global logistics

= . =

system and suppqrted by a
network of specialists.
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Exclusive Networks Brand Guidelines I 75



Exclusive Networks Brand Guidelines

"..'.
BB

-5 32 2 A B
- R IR @R - e o

'i., - - . =
= !l'l -l Emm s

_'.
!

’ 4
N

A e
> =

AT ETTETTYTYEYEYET Y & '
e .. e ww

_..: - . Ww""alll'-"ll

B B E T I . .-

- am wmw T RN

__.tﬁwOWQHIIIIMIIIIII
faf.ﬂﬂtmlﬂ'lllllllﬂm-

B E e e

Y L L
”“'ﬂ“iﬂlﬂ.lllﬂﬁl

a.‘.-.'“'l‘]ll
-
. - '.'-..'ﬂ“'.'l! =

:

L

__,....-......“l‘..“‘l. &

S B e . i i

=== l. = e oo "“‘ :

. Pl R T T L EE Bl .ﬂ

444431 Fe LY i _.gJ’
piy 4 Rl 4 S o LLEEE AR

Digital Media

“‘m‘ A % -
‘"*‘*** *




N

v

HWeAreExclusive

_ Online Advertising

\F Gt The Cybersecurity

A HETVDRES infra utrucluﬁipeclﬂlint

v EXCLUSIVE
ﬁ'-" PNIHES

Imagine

a Totally

Trusted
Digital
Worid
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_ Social Media Postimages

Facebook
(1200 x 628px / 1080 x 1080px)

Instagram
(1080 x 1080px)

Services 1* |

ideology

Digital Media

am_®
Uniguze
e
ed diaital

L 1 INITASLTUGLuUre
=1 2 i AL LA Lt
et o bttt et e

Twitter
(1200 x 670px)

LinkedIn

(1200 x 628px)

Find out about the ‘totally trusted’ digital
world. www.exclsusive-networks.co.uk
#weareexclusive

QY

W 17.777likes
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_ Social Media Profile Images

Digital Media

DOWNLOAD PROFILE IMAGE SUITE
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_ Social Media Cover Images

Digital Media

Twitter
(1500 x 500px)

H#WeArcExclusive

Facebook
(820x 462px)

#WeAreExclusive

LinkedIn

(1536 x 768px)

#WeArcExclusive

S N

Exclusive Networks Group
Eaxclusivenatworksgroup « Science, Technology &
Engineering

About

@ Global IT oppoctunites, consumption
models and cyoer threats ane censtantly
ayvalving. We're here to lead the pack,

o 119 people like this

DOWNLOAD COVER IMAGE SUITE
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Distribution service provider | x

Totally Trusted Digital Warld .| x

Proﬁctmg
dutq/throﬁgh
trusted dlglttll

P t'

usive
mrks

Imagine a totally
trusted digital world

All Cyber Technologies
& Services Top 20 GSis

Operations & Control
- Compute at scale
Warehousing - Storage

Route Planning & Capagcity
Mancgement — Application
* Delivery & Optimisation

‘Contingency planning
_= Bockup & DR

" 'Hﬁﬁ!\iﬂr@ & Connactiwl:y

’-“

‘'Services 1t
ideology

Totally Trusted Digital World

8

Thank You

Forever Relewant

0

1":‘

Visi

A ‘totally trusted’ digital world for all people & organisations.
Ou e

lissio

The forever relevant ‘trusted digital infrastructure’ specialist,
driving the transitiento a totdlytrusmd digital world.

Trusted
World... ™

Trust us to continue innovating..

Imuglmng
Trusted'I '*"‘" '

,- -

ad

L if your dreams don't

scars you, thay aren't
bigenough 33

Muhammed Al

The Exclusive Velus x

Tatalty Trusted Digital World

'r Specialistin trusted /= Themestrelevant portners
& digital infrastructure | I and technology ecosystem

l g Highly skilled pcople ﬁ Complete global

and disruptive culture ‘ coverage and scale

Creating partner value through f Constantly innovating,
a Services Ist ideology | l forever relevant

‘distribution services provider'

ual. Physical. As-a-service. On-demand.

Rethinking trustin our datadriven

Virtual. Physical. As-a-service. On-demand. x

2B buyers INTEND buying
thro wgﬁ eCommerce, web

Exclusive Networks
recognises this change

ling partner network

»18,000 of the best VARs

Top 20 GSls

Global MSPs/MSSPs

Hundreds of MNOs/telco operators
All the leading CSPs

Global pro services organisations

L[ Anyone who has
never made a
mistaks has nevar

tried anything new 33

Albeert Einstein

t,or marketplaces. §
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Video Background Images
_

Option1 Option 2

A
1 % \ 2 excusie
I;tn NETWORKS

N

#WeAreExclusive A Totally Trust

e
-\.‘__

Option 3 Option 4

A2 excLusie
“\ METWOR : g

Section Title

DOWNLOAD BACKGROUNDS ‘
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Infrastructure

Solutions

Physical. Virtual. As-a-Service.On- demand.

SEEOQUR TECHNOLOGY PORTFOLIO

Websites
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Websites

Digital Media
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Find our more: www.exclusive-networks.com






